
2001 Results: Strong Growth Achieved.  Net Profit:
Up By 19.6%
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Clichy, Thursday 21st February 2002, 8:00 am

    Consolidated net sales for the year, at € 13.7 billion, grew by 8.4 % over 2000.

    Net profit before capital gains and losses and after minority interests (1), which is used to calculate

earnings per share, reached € 1,229 million, an increase of 19.6%. 

    Mr Lindsay Owen-Jones, L’Oréal’s Chairman and Chief Executive Officer, said: "numerous

brand-related initiatives combined with the strong momentum of international growth have

compensated for the impact of world events. Robust internal growth, together with a further increase

in profit margins, has enabled L'Oréal to enjoy a very good year in 2001 and to begin 2002 with

confidence".

    (1) Provisional results 

    Notable events in 2001

    
Numerous new initiatives to drive forward internal growth  
Accelerated progress in key countries responsible for driving growth  
Rapid integration of acquisitions  
A further improvement in margins                   
Excellent contribution from Sanofi-Synthélabo      Numerous new initiatives to drive forward

internal growth

    L’Oréal’s major strategic brands continued to improve their positions, gaining market share in the

group’s core business segments. Thanks to their constant innovation they were able to:  
attract new customers, among younger consumers (Lumia colourant by Garnier, White by Giorgio

Armani) and mature consumers (Absolue by Lancôme, Elsève Regenium by L’Oréal Paris) as well as

men (Vichy and Biotherm ranges for men, Miracle Homme by Lancôme);   
establish a presence in new market segments such as mass market bodycare – notably with

Plénitude Body Expertise by L’Oréal Paris;  
develop targeted products meeting local needs (Bi White by Vichy) and adapt their technologies to

the needs of consumers in different countries (Age Fitness by Biotherm);  
strengthen their partnership with their customers by means of new services and products

(Oleo-Relax by Kerastase).      Accelerated progress in key countries responsible for driving

growth 

    The group’s brands continued to expand in key countries responsible for driving growth, where
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L’Oréal now achieves nearly one fifth of consolidated sales.   
Sales in China grew by 26% in 2001, representing total growth of 228% in this market since 1997.

Launches by Garnier, Helena Rubinstein, Biotherm and La Roche-Posay successfully consolidated

the group's presence and in particular the market leadership positions of L’Oréal Paris in colourants,

Maybelline in mass market make-up, Vichy in pharmacies and Lancôme in the main department

stores.   
In Russia, following growth of 47% in 2000, sales saw a further very strong increase in 2001 (52%),

exceeding the € 100 million mark for the first time.   
The group also achieved significant advances in South Africa (+27%), Thailand (+26%), India (+21%)

and Mexico (+20%).        Rapid integration of acquisitions

    The companies acquired in 2000, mainly Matrix, Carson and Kiehl’s, were very swiftly integrated

into their respective divisions. Those brands represented sales of € 523 million, in line with group

forecasts. 

    From 2001, their level of adjusted operating profit approached that of cosmetics as a whole.

    Given the financial expenses, the impact of these acquisitions is positive, ahead of our objectives. 

      A further improvement in margins

    Adjusted operating profit (²) increased by 12.7% to € 1,669 million, representing 12.1% of

consolidated sales, compared with 11.7% in 2000.

    This further improvement in margins reflects the group’s concentration on the international

expansion of  strategic brands – an expansion that continues to generate substantial economies of

scale – and on controlling industrial costs (value analysis, reorganisation of plants, efficient

purchasing strategies). It also reflects a further significant improvement in profit margins in the

group’s new markets, building on a trend that began in 2000.

        

       Adjusted operating profit(¹) (²) by branch    

      At 31st December 2001   As % of sales    

   Cosmetics   € 1,604.2 m   12.0 %    

   Dermatology (³)   € 61.8 m   21.2 %     

   Consolidated total   € 1,669.0 m   12.1 %    

   (¹) Provisional results.

  (²) i.e. including exchange rate gains and losses.

(³) Group share, i.e. 50 %.    

loreal.com - Follow us on Twitter @Loreal

Page 2

http://loreal.com
https://twitter.com/loreal


        Net financial expenses (excluding exchange rate gains and losses) amounted to € 167.3 million,

as compared with € 159.3 million in 2000.

     Consequently the pre-tax profit of fully consolidated companies increased by 13.6% to € 1,501.7

million.

    Corporate taxes at group level increased by 9.7% to € 535.9 million.

    Net profit (before capital gains and losses) of fully consolidated companies was € 965.9 million,

increasing by 15.9%.

    Excellent contribution from SANOFI-SYNTHELABO

    The group share of net profit from equity affiliates amounted to € 269.7 million.

SANOFI-SYNTHELABO’s contribution to consolidated profit was € 268.8 million, an increase of

43.7%.

     An even stronger balance sheet 

    The cash flow generated in 2001 enabled group debt levels to be reduced. Net financial debt as a

proportion of shareholders’ funds fell from 28.4% at the end of 2000 to 12.6% the end of 2001.

          

       Main annual indicators(¹)    

      At 31st December 2000

in € million    At 31st December 2001

in € million    Growth

in %    

   Consolidated sales   12,671.2   13,740.4   + 8.4 %    

   Operating profit   1,540.8   1,626.0   + 5.5 %    

   Adjusted operating profit(²)    1,481.3   1,669.0   + 12.7 %    

   Pre-tax profit of fully consolidated companies     1,222.1   1,501.7   + 13.6 %    

   Net profit (before capital gains and losses) of fully consolidated companies   833.5   965.9   +

15.9 %    

   Group share of net profit   of equity affiliates      199.9   269.7   + 34.9%    

   Net profit before capital gains and losses and after minority interests     1,027.8   1,229.0   +
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19.6 %    

   Earnings per share (in €)   1.52   1.82   + 19.6 %    

   (¹) Provisional results.

(²) i.e. including exchange rate gains and losses.

      

      The Board of Directors examined these provisional results on 20th February 2002, in conjunction

with the Statutory Auditors, and they will be approved on 26th March 2002.  

        

   Contacts at L’Oréal     

      Shareholders and Market Authorities

   Mr  François Archambault

   Phone: 01.47.56.83.45

  info@loreal-finance.com        Analysts and Institutional Investors

   Mrs Caroline Millot

  Phone: 01.47.56.86.82

  Fax: 01.47.56.80.02          Journalists

   Mr Lorrain KRESSMANN

  Phone: 01.47.56.40.24

  lkressmann@dgc.loreal.com      

  For more information, please consult your bank, stockbroker or financial institution, your usual

newspapers or the following websites: http://www.loreal-finance.com and  
http://www.loreal-shareholder.com. Alternatively, call the following number +33 1 58 13 51 36.      

    L'OREAL - 41 rue Martre - 92117 CLICHY -France       
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.
Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you

wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in

France with the Autorité des Marchés Financiers, also available in English on our Internet site

www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these

statements are based on reasonable hypotheses at the date of publication of this release, they are by their

nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated

or projected in these statements.”

Contacts L'OREAL(switchboard + 33 1.47.56.70.00)

Individual shareholders and
market authorities

Financial analysts and
institutional investors

Journalists

Jean Régis CAROF 

Tel : + 33 (0)1.47.56.83.02

jean-regis.carof@loreal.com

Françoise LAUVIN 

Tel : +33 (0)1.47.56.86.82 

francoise.lauvin@loreal.com

Stéphanie Carson-Parker 

Tel : + 33 (0)1 47 56 76 71 

stephanie.carsonparker@loreal.com

For further information, please contact your bank, stockbroker or financial institution (I.S.I.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L’Oréal Finance app or call the

toll-free number from France: 0.800.66.66.66.

Anne-Laure RICHARD

Tél : +33 (0)1.47.56. 80.68

annelaure.richard@loreal.com

Polina Huard  

Tél : +33 (0)1 47 56 87 88

polina.huard@loreal.com

Vanessa Wang  

Tel : +33 (0)1 47 56 76 88 

vanessa.wang@loreal.com
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