
Engineering Students Go All-Out To Win The L’Oréal
Ingenius Contest 2007- The Ultimate Test In
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Paris, 9 February 2007 - L’Oréal has just concluded its third international edition of the L’Oréal

Ingenius Contest 2007, a competition aimed specifically at engineering students. Launched in China

in 2001, the competition turned international in 2005. This year’s edition has increased bringing

together students from a total of seven countries: France, Germany, Mexico, Canada, the USA,

Poland and China.

  

The international final ceremony took place yesterday evening at Le Sens in Paris, in the presence of

members of L’Oréal's industrial, technical and sustainable development senior management

committee. 

    

Throughout the day, four teams of three students took part in the final of the competition, presenting

their projects before an illustrious panel of eight judges chaired by Marcel Lafforgue, the group's

Executive Vice-President Production and Technology.

    

“Tonight, we have seen incredibly innovative ideas from these students. Innovation has always been

at the heart of L’Oréal because the beauty industry is a supply-driven market and therefore

innovation is crucial. L’Oréal Ingenius Contest is an excellent opportunity for us to share our passion

for the cosmetics industry, identify the most brilliant engineering minds of the future and renew the

ranks of young engineers from all over the world,” says Marcel Lafforgue.

    

This year’s finalists came from Mexico’s La Salle University, Ecole Polytechnique from Canada,

Universität Karlsruhe in Germany and China’s Zhejiang University (ZJU).

      

A total of 27 teams spent three months thinking about the design and execution of an innovative

industrial project. The major advantage of this competition, apart from the fact that it teaches

students more about the Group and its industrial activities, is that it makes it easier for them to

access jobs with L’Oréal: Last year in 2006 alone, there were 20 internships and many recruited from

Ingenius.
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This year’s winning team came from Germany, ‘Team Beautiful Engineering Karlsruhe’, in front of the

Chinese team (Cly-Max), the Canadians (Team Jocaree) and the Mexicans (Team Izel). The winning

students from Germany won an internship at L’Oréal in one of their favourite countries.

            

“The L’Oréal Ingenius Contest is very important to us for two main reasons – firstly, it enhances

L’Oréal’s reputation as best employer image for top quality engineers from diverse backgrounds and

different countries; and secondly, we are building and strengthening our relationship in campuses

between students and professors. The competition is a valuable pedagogical tool as the students are

coached by managers in the industry,” says Louis Comte, the group's HRD for Industry.

     

The L’Oréal Ingenius Contest complements well with the Group’s two other international business

games: the L’Oréal e-Strat Challenge, an on-line strategy business game targeted to MBAs and

business undergraduates, and L’Oréal Brandstorm, a creativity competition designed for marketing

students.

  

Press Contact:

    Zatashah Idris:   + 33 1 47 56 76 88     

   zidris@dgc.loreal.com    

  www.ingenius-contest.loreal.com
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.
Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you

wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in

France with the Autorité des Marchés Financiers, also available in English on our Internet site

www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these

statements are based on reasonable hypotheses at the date of publication of this release, they are by their

nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated

or projected in these statements.”
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For further information, please contact your bank, stockbroker or financial institution (I.S.I.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L’Oréal Finance app or call the

toll-free number from France: 0.800.66.66.66.
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