LOREAL

L’OREAL OBTAINS A BUSINESS LICENCE FOR
RECONSTRUCTED SKIN MODELS EPISKIN IN
CHINA

Clichy / Shanghai, 29 September 2014 — L'Oréal has been granted a Chinese business licence for
Shanghai Episkin Biotechnology Ltd. The company will market its reconstructed skin models Episkin
which are essential for the validation of alternative methods to animal testing for cosmetic products
and ingredients. An alternative method makes it possible to evaluate the safety of products and
ingredients without animal testing.

The Chinese Episkin model is a human epidermis model reconstructed from Asian keratinocytes,
produced by the L'Oréal Advanced Research laboratories in China according to the same strict
production standard and quality control criteria as at L’'Oréal’s Predictive Evaluation Center in

Gerland, France.

"Over the past 30 years, our researchers have developed the expertise of reconstructing skin and
other human tissues. An investment in science and a strong ethical commitment have led us to
implement several alternative methods and embrace the era of predictive assessment. Worldwide,
we share our methods and tools and offer training to universities and authorities. With this objective
in mind, we started producing reconstructed Asian skin in China in 2008, so that in the near future we
can begin marketing it through Shanghai Episkin Biotechnology”, explains Laurent Attal, Executive

Vice-President of Research and Innovation at L'Oréal.

For over a century L'Oréal has been pushing the boundaries of science to meet the beauty
aspirations of millions of women and men. Its commitment to innovation has been relentless in its
aim to offer everyone, no matter where they are in the world, the best in cosmetics in terms of quality,
efficacy and safety. This commitment has been reflected in innovation that caters for the world’s

diversity without compromising consumer safety.

At the 9th World Congress on Alternatives and Animal Use in the Life Sciences, held in Prague in
August 2014, the focus of the round-table “Sharing ethical beauty with all” included worldwide
initiatives of the Group over the last 10 years to provide training and to share and promote predictive
methods. Chaired by Jacques Leclaire, Scientific Director of Research and Innovation at L'Oréal, this
session brought together several partners: Robert Kavlock, US Environmental Protection Agency;
Troy Seidle, Humane Society International; Daiki Kyotani, Nikoderm Research; Hervé Groux,
Immunosearch; Shujun Cheng, General Administration of Quality Supervision, Inspection and
Quarantine of the People's Republic of China; Mohammad Akbarsha, Mahatma Gandhi-Doerenkamp
Center and José Cotovio, Director of Predictive Methods and Models Department, L'Oréal Advanced
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Research. They described their scientific interactions, the development of training courses and
methods adapted for different countries, as well as the dialogue with civil society and consumers.

In addition, L'Oréal showcased its scientific advances on the topics of "Skin sensitization, Computer
modelling, Human relevance, Ecotoxicology". L'Oréal also participated actively in the “Regulatory
acceptance” session, focusing on the validation of an alternative method for the skin irritation test
using the Chinese Episkin model in partnership with the Chinese Academy of Inspection and
Quarantine and the General Administration of Quality Supervision, Inspection and Quarantine of the
People's Republic of China, as well as other initiatives in Japan, the US, and India which aim to
improve and share predictive toxicology methods and tools.

L'Oréal Research and Innovation employs over 4,000 people in a multipolar network of centres in
France, the US, Japan, China, Brazil and India. In China, L'Oréal Research and Innovation employs
300 people in Pudong. The first buildings of the research center were inaugurated in 2005, with a
second instalment in 2010 and a third extension in the works.

About L’Oréal

L'Oréal has devoted itself to beauty for over 105 years. With its unique portfolio of 28 international,
diverse and complementary brands, the Group generated sales amounting to 23 billion euros in 2013
and employs 77,500 people worldwide. As the world’s leading beauty company, L'Oréal is present
across all distribution networks: mass market, department stores, pharmacies and drugstores, hair
styling salons, travel retail and branded retail.

Research and innovation, and a dedicated research team of 4,000 people, are at the core of
L'Oréal’s strategy, working to meet beauty aspirations all over the world and attract one billion new
consumers in the years to come. L'Oréal’'s new sustainability commitment for 2020 “Sharing beauty
with all” sets out ambitious sustainable development objectives across the Group’s value chain.

For further information and photos:

www.loreal.com

www.skinethic.com

http://www.loreal.com/csr-commitments/loreal-answers/the-guestion-of-animal-testing.aspx
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Press contacts

Polina Huard | polina.huard@loreal.com | tel.: + 33 1 47 56 8788

Patricia Pineau | ppineau@rd.loreal.com | tel.: + 33 1 47 56 44 04
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.

Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you
wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in
France with the Autorité des Marchés Financiers, also available in English on our Internet site
www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated
or projected in these statements.”

Contacts L'OREAL (switchboard + 33 1.47.56.70.00)

Individual shareholders and Financial analysts and Journalists
market authorities institutional investors
Jean Régis CAROF Frangoise LAUVIN Stéphanie Carson-Parker
Tel : + 33 (0)1.47.56.83.02 Tel : +33 (0)1.47.56.86.82 Tel: +33(0)147 56 76 71
jean-regis.carof@loreal.com francoise.lauvin@loreal.com stephanie.carsonparker@loreal.com

For further information, please contact your bank, stockbroker or financial institution (1.S.l.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L'Oréal Finance app or call the
toll-free number from France: 0.800.66.66.66.

Anne-Laure RICHARD Polina Huard Vanessa Wang
Tél: +33 (0)1.47.56. 80.68 Tél: +33 (0)1 47 56 87 88 Tel : +33 (0)1 47 56 76 88
annelaure.richard@loreal.com polina.huard@Ioreal.com vanessa.wang@Ioreal.com
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