LOREAL

L’OREAL USA SIGNS AGREEMENT TO ACQUIRE
CAROL’S DAUGHTER

New York, NY — October 20, 2014 — L’Oréal USA announced today the signing of a definitive
agreement to acquire Carol’s Daughter. Headquartered in New York City, Carol's Daughter is a
premier American multi-cultural beauty brand with a pioneering heritage in the natural beauty
movement. Created by Lisa Price in 1993, the brand caters to a diverse, rapidly growing market and
has established a loyal consumer following across the country.

Following a multi-channel distribution model, Carol’'s Daughter offers a comprehensive range of
products that are available at specialty beauty stores, mass retailers, on HSN, through e-commerce
and at Carol's Daughter branded stores in New York City. For the 12 months ending September 30,
2014, Carol's Daughter had net sales of US $27 million.

“Carol's Daughter possesses an expertise in the multi-cultural consumer segment, a rapidly
expanding market that represents an important growth opportunity in the beauty industry,” said
Frédéric Rozé, President and CEO of L'Oréal USA. “This acquisition will enable L'Oreal USA to
build a new dedicated multi-cultural beauty division as part of our Consumer Products business, and
strengthen the company’s position in this dynamic market.”

Carol's Daughter will continue to operate out of their New York City headquarters under the brand’s
current leadership team. This acquisition further enhances L'Oréal USA's roster of American brands

which includes Maybelline NY, Kiehl’s, Essie, Urban Decay, Clarisonic and NYX.

“I have worked hard for the past 21 years nurturing my brand and am thrilled that we will have a new
home with L'Oréal USA," said Lisa Price, Founder and President of Carol's Daughter. “L’'Oréal has a
proven track record of helping established companies achieve their full potential while staying true to
the core of the brand and they have an understanding of the future of multi-cultural beauty. | could

not be more proud to begin this next chapter of the Carol's Daughter brand with them. | know that my

mother (Carol) is smiling as well.”

The closing is subject to the standard regulatory approvals and other customary conditions.

About L'Oréal USA

L'Oréal USA is the largest subsidiary of the L'Oréal Group, the worldwide leader in beauty. L'Oréal
USA manages a portfolio of 28 iconic global beauty brands, including Clarisonic, Essie Cosmetics,
Garnier, Giorgio Armani Beauty, Kérastase, Kiehl's, Lancéme, L'Oréal Paris, Maybelline New York,
Redken, Soft-Sheen Carson, Urban Decay and Yves Saint Laurent Beauté. In addition to its
corporate headquarters in New York City, L'Oréal USA has Research & Innovation and

loreal.com - ’ Follow us on Twitter @Loreal

Page 1


http://loreal.com
https://twitter.com/loreal

Manufacturing & Distribution facilities across six other states including Arkansas, Kentucky, New
Jersey, Ohio, Texas and Washington with a workforce of more than 10,000 employees. For more
information, visit www.LorealUSA.com or follow on Twitter @LOrealUSA.
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.

Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you
wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in
France with the Autorité des Marchés Financiers, also available in English on our Internet site
www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated
or projected in these statements.”

Contacts L'OREAL (switchboard + 33 1.47.56.70.00)

Individual shareholders and Financial analysts and Journalists
market authorities institutional investors
Jean Régis CAROF Frangoise LAUVIN Stéphanie Carson-Parker
Tel : + 33 (0)1.47.56.83.02 Tel : +33 (0)1.47.56.86.82 Tel: +33(0)147 56 76 71
jean-regis.carof@loreal.com francoise.lauvin@loreal.com stephanie.carsonparker@loreal.com

For further information, please contact your bank, stockbroker or financial institution (1.S.l.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L'Oréal Finance app or call the
toll-free number from France: 0.800.66.66.66.

Anne-Laure RICHARD Polina Huard Vanessa Wang
Tél: +33 (0)1.47.56. 80.68 Tél: +33 (0)1 47 56 87 88 Tel : +33 (0)1 47 56 76 88
annelaure.richard@loreal.com polina.huard@Ioreal.com vanessa.wang@Ioreal.com
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