
L'Oreal and Proenza Schouler pave the way to the
future in luxury fine fragrances with the signature of

a license agreement
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Clichy, 3 June 2015 - L’Oréal today announced the signature of a License Agreement with Proenza

Schouler for the creation and development of fine fragrances.

 

Proenza Schouler, New York based women’s wear brand, was founded by designers Jack

McCollough and Lazaro Hernandez in 2002. Considered to be one of the most exciting American

fashion brands of today, Proenza Schouler’s youthful downtown voice, fluent in high fashion, is

contemporary in design and attitude. Inspired by modern art and youth culture, Jack McCollough and

Lazaro Hernandez are constantly pushing the boundaries of traditional fabrication with an inter-play

between new technology and craft.

 

“Jack McCollough and Lazaro Hernandez clearly belong to the very short list of today’s most aspiring

US designers whose creativity will bring the perfect complement to L’Oréal Luxe’s portfolio of iconic

fragrance brands. We are eager to welcome these remarkable designers to the L’Oréal family,”

commented Nicolas Hieronimus, President L’Oréal Selective Divisions.

 

Fueled by the designers’ innovative talent and numerous prestigious fashion awards, Proenza

Schouler has expanded rapidly worldwide. The first handbag collection was launched in 2008,

followed by a license agreement to produce and distribute the brand’s footwear collection in 2012.

Today the brand boasts ten flagship stores and over 100 points of sale in the most prestigious

locations across more than twenty different countries.

 

“Proenza Schouler is one of the most inspiring brands in the fashion arena, redefining what it means

to be a modern woman today. They are the voice of a generation. The brand’s commitment to

innovation, detail, beauty and craft mirror the very core values of L’Oréal’s Luxury Designer Brands

Fragrances,” said Nathalie Durán, International General Manager, L’Oréal Designer Brands

Fragrances. L’Oréal Luxe’s Designer Brands Fragrances portfolio includes Cacharel, Diesel, Maison

Margiela and Viktor&Rolf.

 

“We are incredibly excited to embark on this new adventure with L’Oréal. Working on a fragrance has

always been a dream of ours, and we could not have imagined that one day we would be given the
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chance to do so with the world leaders in the field. We look forward to translating our visual aesthetic

into the subtle and highly emotional world of scent,” added Jack McCollough and Lazaro Hernandez.

 

 

 

About L’Oréal

 

L’Oréal has devoted itself to beauty for over 105 years. With its unique international portfolio of 32

diverse and complementary brands, the Group generated sales amounting to 22.5 billion euros in

2014 and employs 78,600 people worldwide. As the world’s leading beauty company, L’Oréal is

present across all distribution networks: mass market, department stores, pharmacies and

drugstores, hair salons, travel retail and branded retail.

Research and innovation, and a dedicated research team of 3,700 people, are at the core of

L’Oréal’s strategy, working to meet beauty aspirations all over the world and attract one billion new

consumers in the years to come. L’Oréal’s new sustainability commitment for 2020 “Sharing Beauty

With All” sets out ambitious sustainable development objectives across the Group’s value chain.

www.loreal.com

 

About L’Oréal Luxe

 

L’Oréal Luxe offers women and men throughout the world an array of 17 prestigious and modern

international brands with a unique heritage of exceptional brands, originating from fashion (Giorgio

Armani, Yves Saint Laurent, Diesel, Cacharel, Viktor&Rolf, Ralph Lauren…), historic beauty players

(Lancôme, Biotherm, Helena Rubinstein…) and brands that represent today's new luxury. Traditional

luxury, associated with heritage and craftsmanship, is melded with the more digital and alternative

New Luxury brands like Urban Decay, Clarisonic, Shu Uemura and Kiehl’s.

L’Oréal Luxe’s brand portfolio strives to promote the different specialties of luxury beauty: skincare,

make-up and fragrances, while offering high-quality products through a selective distribution channel,

as well as excellent service to cater to its diverse consumer base.

L’Oréal Luxe generated sales amounting to 6.2 billion euros in 2014 and grew by 7.1% with

outstanding breakthroughs in make-up and women’s fragrances, thanks to the success of “La vie est

belle” by Lancôme, Sì by Giorgio Armani and Black Opium by Yves Saint Laurent.

 

Press contact

Clémence Fugain

loreal.com - Follow us on Twitter @Loreal

Page 2

http://loreal.com
https://twitter.com/loreal


clemence.fugain@loreal.com

tel.: + 331 47 56 83 06
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.
Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you

wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in

France with the Autorité des Marchés Financiers, also available in English on our Internet site

www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these

statements are based on reasonable hypotheses at the date of publication of this release, they are by their

nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated

or projected in these statements.”

Contacts L'OREAL(switchboard + 33 1.47.56.70.00)

Individual shareholders and
market authorities

Financial analysts and
institutional investors

Journalists

Jean Régis CAROF 

Tel : + 33 (0)1.47.56.83.02

jean-regis.carof@loreal.com

Françoise LAUVIN 

Tel : +33 (0)1.47.56.86.82 

francoise.lauvin@loreal.com

Stéphanie Carson-Parker 

Tel : + 33 (0)1 47 56 76 71 

stephanie.carsonparker@loreal.com

For further information, please contact your bank, stockbroker or financial institution (I.S.I.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L’Oréal Finance app or call the

toll-free number from France: 0.800.66.66.66.

Anne-Laure RICHARD

Tél : +33 (0)1.47.56. 80.68

annelaure.richard@loreal.com

Polina Huard  

Tél : +33 (0)1 47 56 87 88

polina.huard@loreal.com

Vanessa Wang  

Tel : +33 (0)1 47 56 76 88 

vanessa.wang@loreal.com
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